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Section D 
This section lends itself to visual examples more than any other. Every one of the ten 
techniques is exemplified in the sample set on this CD. 

1. Appeal to Pity 

The object of pity can be portrayed more sympathetically via pictures than orally. 

Example of Appeal to Pity 

 
Comment on the example 

Who can resist this cutey-pie? 

2. Appeal to Flattery 

Print ads may “butter you up.”  
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Example of Appeal to Flattery 

 

Comment on the example 

The ad compliments “your skin’s natural radiance.” 

3. Appeal to Ridicule 

An ad may ridicule an opponent, a competing product, or an alternate approach. 

Example of Appeal to Ridicule 
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Comment on the example 

Using any other product is like cutting someone’s hair with garden shears. 

4. Appeal to Prestige 

This technique appears particularly in real estate ads. 

Example of Appeal to Prestige 

 

Comment on the example 

You’ll spend the rest of your life bragging about how you attended this important 
event. 

5. Appeal to Prejudice 

This technique can be implemented in visuals as easily as in oral examples. 

Example of Appeal to Prejudice 

 

Comment on the example 

“It’s not for girls” is a blatant appeal to males. 

6. Bargain Appeal 

This is one of the most frequently used techniques in print ads. 

Example of Bargain Appeal 
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7. Folksy Appeal 

Print ads use pictures of families, children, pets, etc., to create a warm feeling. 

Example of Folksy Appeal 

 

Comment on the example 

In addition to the picture, the phrases “Trust Northern” and “ensure your legacy lives 
on” make you feel comfortable. 
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8. Join the Bandwagon Appeal 

This technique also fits into visuals in the same manner as oral examples. 

Example of Join the Bandwagon Appeal 

 

Comment on the example 

“Largest Community of LSU Fans,” “Largest, Most Popular LSU Forum” – get on 
board! 
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9. Appeal to Practical Consequences 

No difference in this technique for visuals: it’s a “catch-all” for proposed outcomes 
that do not fall under any of the other techniques of the section. 

Example of Appeal to Practical Consequences 

 

Comment on the example 

Eliminating cat smell is a very practical consequence. The ad conveys that conse-
quence visually in a clever way. 
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10. Passing from the Acceptable to the Dubious 

A chunk of text is needed to implement this technique. However, the visual part of 
the ad can enhance the impact of the text. 

Example of Passing from the Acceptable to the Dubious 

 


