Section F

The only techniques of this section that have been found in visuals are Leading Ques-
tion and Complex Question.

5. Leading Question
Print ads often display a question in large print.

Example of Leading Question

. Insatiable appetite
for bouncy curls?

SPRINGING
CURLS

STYLING MOUSSE .

| SPRINGING |
U ,«

For mouthwatering, long-lasting
curly stules with maximum bounce,
volume and definition.

Not to be used in moderation.

BECAUSE YOU'RE WORTH IT"

Comment on the example
The attraction of the question is enhanced by the picture of a “bouncy” curl next to it.
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6. Complex Question
Some ads hit you with a barrage of questions to be answered either yes or no.

Example of Complex Question

“WHEN WE RETIRE, WILL WE gﬁyﬁggggg"ﬁﬁ;
?-AND WHAT ABOUT TREC e iy 797
__THAT BE POSSIBLE? DID HE JUST FOOT-FAULT

/ \

N .
For 150 years, people have been coming to Northwestern Mutual to put their minds at ease. ‘:&:fr? Northwestern Mutual

Comment on the example

The intended answer to each of the first three questions is “no” so that you'll investi-
gate what Northwestern Mutual offers. The last question is thrown in for amusement
to tie into the picture.
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